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China (Shenzhen) Cross Border 
E-commerce Fair

E-commerce platforms / service providers

Purpose of visitVisitors’ business nature

* Respondents were allowed to select multiple answers

exhibitors

2,000+ 80,000sqm

exhibition

space

90% exhibitors 83% exhibitors

were satisfied 
or very satisfied 
with the show

would 
continue 
to exhibit

(partial list in no particular order)

Well-known suppliers

2023 show
figures

Exhibitor 
list 2023

Visitor 
groups

Exhibitor 
analysis

Visitor 
analysis

VIP Tour

Brand / Platform Promotion Event

56,711 
visits. Top 10 visiting provinces and cities: 
Guangdong, Beijing, Zhejiang, Fujian, Jiangsu, 
Henan, Shandong, Hunan, Shanghai, and Hebei

99%
would return for 
the upcoming 
edition

93%
were very satisfied 
or satisfied with 
the show

83%
had purchasing 
decision-making 
power

Supply chain
service providers

Cross-border
e-commerce 

platform
procurement 

agents

Cross-border
e-commerce 

platform 
sellers

Cross-border 
e-commerce 

comprehensive 
pilot zone 

traders and service 
providers

Brand owners, 
agents and 
distributors

Traditional B2B
import and export

traders

Local 
agents of
overseas 
buyers

Physical store
retailers

Industry
associations

Target markets
76% European countries

72% American countries

55% China

38% Asian countries

30% Hong Kong, Macau and Taiwan regions

25% Oceania

18% African countries

Purpose of exhibiting 
74% Exhibition and discussion of product categories

74% Share professional knowledge

73% Showcasing new products and 
 development achievements
73% Exchange of experience

71% Strengthen existing business relationships

62% Understand the overall situation of the market

60% Comparing with competitors

57% Prepare for a business transaction

55% Establish new partnerships

54% Complete sales transaction

31% Cross-border e-commerce platform 
 procurement

26% Cross-border e-commerce platform
 retailer

19% Others

8% Cross-border e-commerce supply
 chain service providers
5% Traditional B2B import and export trader

4% Brand owner, agent or distributor

3% Physical retail store

2% Local agent for overseas buyers

1% E-Commerce Comprehensive Pilot 
 Zone traders and service providers
1% Industry associations

98% Maintain existing business relationships

97% Keep track of competitors

95% Learn about innovative products and  new developments

95% Learn about product variety

95% Prepare for a purchase decision

95% Meet and network with industry peers

93% Conduct onsite purchases

92% Explore new business partnerships

86% Learn about the latest market information
 and trends

I attended CCBEC to connect with partners for business support in Europe 
and source outstanding products. So far, I've found many promising leads, 
which will help my company expand internationally. The quantity and 
quality of suppliers here has far exceeded other fairs, making this an 
invaluable platform for exploring new industries and categories efficiently. I 
also discovered that customisation has emerged as a key trend, highlighting 
the need for tailored products to meet Europe's diverse market preferences. 
Direct conversations at the show have opened exciting new possibilities for 
collaboration on this front.  
Mr Mathieu Levasseur
Founder, MSP Services, France
(2025 buyer)
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宁波乐锦电子科技有限公司
宁波乐锦电子科技有限公司

95%
were very satisfied or satisfied with the show, 
and would return for the upcoming edition

82%
had purchasing 
decision-making power
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